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Content Upgrades are one of the most effective strategies in 

creating your sales funnel.  But, what exactly constitutes a “Content 

Upgrade”?  

There are literally dozens of ideas you could use!  In this cheat-sheet, 

I’ve distilled it down to my top picks to get you focused on what you 

can start laying out TODAY.

If you have any questions, please don’t hesitate to reach out to 

sr@thecuriouslife.org, or fi nd me on Facebook and message me 

directly at The Curious Life.  

Go get inspired!
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1. Checklist
A great example of something that doesn’t take long to make but is incredibly useful, your readers can 

make sure they’re following your recommendations and workfl ow, in a step-by-step order, to get to the 

fi nish line.  It’s up to you how much detail you’d like to include, but don’t go overboard.  Useful upgrade 

to an instructive video or post describing a process.

Example: My post on How to Rock Being Laid Off included a checklist that recapped the recommended steps to follow to make 

sure that you had all your ducks in a row when a lay-off was either eminent or had just occurred.  You can visit the post here.

2. Resource Library
If you have a selection of tools that you often refer to in your posts, it may be a good idea to create 

either a comprehensive download that you can continually link to, or create a separate Resource 

Library.  You can choose to have this password-protected, and only open to those who have opted-in 

and provided their e-mail address, or keep it completely open where an e-mail address is required for 

each download.

Example: A perfect example is from KISSMetrics, a customer web analytics solution.  You can fi nd their website here.   

3. Podcasts & Videos
One of the most popular ways of getting your message out is either via a podcast or video (be it via 

Facebook Live, YouTube, Vimeo, or other hosting sites).  Access to any of these is a fantastic venue to 

provide premium content to your readers.   The subject matter can be whatever you like: an interview, 

recording of your post, a get-to-know you piece, or a walkthrough (to give just a few examples).  Either 

way, offering this via a content upgrade is a quick way to get those e-mail addresses rolling in.

Example: Selena Soo helps experts, authors, and coaches who are looking to make it big — both online and in the mainstream.  

Her free video training is available at selenasoo.com.

4. Transcripts
So, you’ve made the aforementioned podcast or video - congrats!  You’ve actually created another 

opportunity for a content upgrade.  Having a transcript available is a convenient way for your readers 

to consume your podcast and video content when listening/viewing is not preferred or not possible.  

If you don’t have the time to transcribe your content, you can look into transcript services such as fi verr.com.
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5. Walkthroughs, Worksheets, and Guides
These are the backbones of the content upgrade world and can run the gamut between something 

either quite small to something rather comprehensive.  Either way, you’re creating content that not only 

should be evergreen, but that you can link back to over and over again whenever the subject comes up.  

You are the expert here, and this is your opportunity to show it off in front of an audience eager to learn.

Example: My worksheet to fi nd your “Hidden Ground Rules” is an example of the far-end of the content spectrum, venturing 

into more of a workbook (it also includes a bonus podcast).  You can fi nd it at thecuriouslife.org/free-resources.

6. Webinars
An incredible way to connect, Webinars are like mini live classes where you can either speak free-form 

about what you’re offering, giving people a taste of your class or content, answer questions, or have a 

more formal slideshow where you present an organized free mini-course.  In the latter, this usually leads 

to presenting additional information at the end about your paid courses or offerings, which, now that 

your potential clients have had a taste, they will be much more likely to be interested in.  

Example: The Course Builder’s Laboratory offers a free webinar which will help you choose your potential course topic, how to 

price it, and other helpful tools.  You can fi nd it at coursebuilderslaboratory.com

 

7. Scripts
Scripts offer your clients a literal script to read in various situations where they feel they need a bit of 

help.  Common situations include closing new business, asking for a raise, requesting an interview, or 

asking for referrals.  And, since you are the expert, your script will hold their hand through the process.  

Example: Kate Byrne helps coaches and consultants create premium offers and be paid what they’re worth.  She also has a script 

content upgrade on her front page at bettymeansbusiness.com.

8. E-Book
Whether a series of blog posts that you’ve arranged to create a full book, or a real stab at creating 

your modern masterpiece, an e-book is an incredible value for readers and worthy of being a content 

upgrade.  Don’t want to give away the entire book?  Your content upgrade could be just the fi rst 

chapter or two.  Still super valuable.  Still worth a content upgrade.

Example: World Class Coaching’s series of e-books on various tactics and coaching strategies can be found at 

coachingsoccertactics.com/free-ebooks.
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9. Online Course/Workshop
Having a free Online Course is a surefi re way to get people interested in who you are and what you do.  

It also builds trust big-time.  This can take quite a long time to set up, but can absolutely be worth it.

Example: Melinda McCoy is a blogger and interior designer at House 214 Design. Her free 5-Day e-mail course on how to 

fi nally decorate your home can be found at house214design.com.

10. Challenge
A Challenge is a daily, weekly, or monthly goal that your reader will be taking on.  This often will 

be accompanied with multiple e-mails throughout the challenge, encouraging and instructing your 

subscriber to stick with the program to see their desired results.  Some examples are meditation, yoga,, 

as well as blogging and weight loss.

Example: Nagina Abdullah’s free 7-Day Weight Loss Challenge can be found on her website at masalabody.com.

11. Files
There are some upgrades that just fl ow naturally from your content, and for a lot of those that are a 

bit computer savvy, fi les are a perfect fi t.  Whether it is a collection of design templates, spreadsheets, 

audio fi les, or stock images, these will be a surefi re bet to get your readers excited.

Example: Check out zippypixels.com/products/freebies to see this in action.

12. Bonus Content
Honestly, this is a bit of a “miscellaneous” category, but it’s worth considering.  Perhaps you have 

a second half of your blog post that you’d like to make available as bonus content, or further tips, 

strategies, or possibly a collection of reports or case studies backing up a thesis you’ve made.  It’s all 

valuable content and it all could be nestled under this heading.  The takeaway is that after you take 

away the categories, there’s a lot that you probably have available to you that your readers would 

eagerly gobble up. 

Example: Side Hustle Nation presents several inspirational case studies illustrating how some of their members found success 

in their side hustle.  Find it at sidehustlenation.com.


